Aayushi International Interdisciplinary Research Journal (AIIR])

VOL- XIII ISSUE- III MARCH 2026

PEER REVIEW
e-JOURNAL 8.589

IMPACT FACTOR ISSN
2349-638x

A Study of Impact of E Commerce on Buying Habits of Potential Buyers in Aurangabad District

Dr. Shahebaz Naquibuddin Mohammed
(Assistant Professor,

Maulana Azad College of Arts, Science And Commerce, Aurangabad)

Abstract

profdrshahebaz@gmail.com

The rapid growth of e-commerce has significantly transformed consumer buying behavior, especially in

emerging urban centers like Aurangabad. This study examines how online shopping platforms influence the
purchasing habits of potential buyers. The research highlights factors such as convenience, price sensitivity,

product variety, and digital payment adoption. It also explores the positive and negative impacts of e-commerce on

consumers and local retail markets. The findings suggest that e-commerce has led to more informed, price-
conscious, and convenience-driven buying behavior among consumers in Aurangabad.

1. Introduction

E—commerce, or electronic commerce, has

emerged as one of the most transformative
developments in the modern business environment. It
involves the buying and selling of goods and services
through digital platforms, primarily the internet. Over
the past decade, rapid advancements in technology,
increased internet penetration, and the widespread
use of smartphones have accelerated the growth of e-
commerce across the globe. In India, this growth has
been further supported by initiatives such as Digital
India and the expansion of secure digital payment
systems.

The rise of major e-commerce platforms such
as Amazon, Flipkart, and Myntra has revolutionized
the way consumers shop. These platforms offer a
wide range of products, competitive pricing, easy
return policies, and fast delivery services, making
online shopping highly attractive to consumers. As a
result, traditional shopping patterns are undergoing a
significant shift.

Aurangabad, being a rapidly developing Tier-2
city in the state of Maharashtra, is also experiencing
this digital transformation. With increasing literacy
rates, improved internet infrastructure, and greater
awareness of online shopping, consumers in
Aurangabad are gradually adopting e-commerce as a
preferred mode of purchasing goods and services.
The city’s young population, working professionals,

and students are particularly inclined toward online
platforms due to their convenience and accessibility.

One of the most notable changes brought about
by e-commerce is the shift in consumer buying
behavior. Traditionally, consumers relied on physical
stores, personal interactions, and direct product
inspection before making a purchase. However, with
the advent of e-commerce, buying decisions are now
influenced by factors such as online reviews, ratings,
price comparisons, and digital advertisements.
Consumers have become more informed, price-
conscious, and selective in their purchasing
decisions.

Furthermore, the integration of digital payment
systems such as UPI, mobile wallets, and online
banking has made transactions faster, safer, and more
convenient. This has significantly reduced the
dependency on cash and encouraged more consumers
to engage in online shopping. The COVID-19
pandemic also played a crucial role in accelerating
the adoption of e-commerce, as consumers preferred
contactless shopping options for safety and
convenience.

Despite its numerous advantages, e-commerce
also presents certain challenges. Issues such as lack
of physical verification of products, concerns
regarding data security, delivery delays, and the
impact on local retail businesses remain important
considerations. In cities like Aurangabad, where
traditional markets still play a vital role, the growing
dominance of e-commerce is creating both
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opportunities and challenges for consumers and
retailers alike.

Therefore, this study aims to analyze the
impact of e-commerce on the buying habits of
potential buyers in Aurangabad. It seeks to
understand how digital platforms are influencing
consumer preferences, decision-making processes,
and overall shopping behavior in the context of a
developing urban market.

2. Literature Review

The impact of e-commerce on consumer
buying behavior has been widely studied by
researchers across the world. Various studies
highlight how digital platforms have transformed
traditional purchasing patterns, making them more
convenient, informed, and price-sensitive.

A study by Amit Kumar (2018) found that
convenience, time-saving, and availability of a wide
range of products are the primary reasons consumers
prefer online shopping. The research emphasized that
consumers are increasingly shifting from physical
stores to online platforms due to ease of access and
better pricing options.

According to Sandeep Verma and Neha
Sharma (2019), consumer buying behavior is strongly
influenced by online reviews, ratings, and social
media. Their study concluded that trust and perceived
risk play a significant role in online purchase
decisions, especially in developing markets like
India.

Research conducted by Richa Gupta (2020)
highlighted that e-commerce platforms provide
detailed product information and comparison tools,
which enable consumers to make informed decisions.
The study also pointed out that digital payment
systems have increased consumer confidence in
online transactions.

A study by Mohammed Ali (2021) observed
that younger consumers are more inclined toward
online shopping due to their familiarity with
technology. The research further indicated that
lifestyle changes and busy schedules contribute to the
growing popularity of e-commerce.

According to Pooja Singh and Rahul Mishra
(2022), price comparison, discounts, and promotional
offers are major factors influencing online buying
behavior. Their study found that consumers tend to
switch platforms frequently in search of better deals.

Furthermore, a report by Internet and Mobile
Association of India (2023) revealed that the growth
of internet users in Tier-2 and Tier-3 cities has
significantly contributed to the expansion of e-
commerce in India. The report emphasized that cities
like Aurangabad are witnessing increased adoption of
online shopping due to improved digital
infrastructure.

Another study by Kavita Joshi (2021)
examined the impact of e-commerce on traditional
retail businesses and found that small retailers are
facing challenges due to competitive pricing and
convenience offered by online platforms. However,
the study also suggested that adopting hybrid
business models can help local retailers sustain their
market presence.

Overall, the existing literature indicates that e-
commerce has a profound impact on consumer
buying behavior by enhancing convenience,
increasing product awareness, and promoting price
sensitivity. However, issues such as trust, security,
and the impact on traditional retail remain important
areas of concern.

3. Objectives of The Study
e To analyze the impact of e-commerce on
consumer buying habits in Aurangabad
e To identify key factors influencing online
purchasing decisions
e To examine the advantages and
disadvantages of e-commerce for buyers
e To study changes in consumer preferences

due to online shopping

4. Research Methodology
4.1 Research Design
The study is descriptive in nature and focuses on
understanding consumer behavior.
4.2 Data Collection
e Primary Data: Surveys and questionnaires
distributed among consumers in Aurangabad
e Secondary Data: Research papers, journals,
and online sources
4.3 Sampling Method
¢ Convenience sampling
e Sample size: 100 respondents
4.4 Tools for Analysis
e Percentage analysis
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5.Data Analysis
Table 5.1: Preference for Online Shopping 6.4 Shifts toward Informed Buying

Preference No of Percentage | Cumulative Buyers now rely on research and peer feedback
Respondent percentage before making purchases, reducing impulsive buying

Frequently | 42 42% 42% behavior.

Occasionally | 35 35% T7%

Rarely 23 23% 100% 6.5 Adoption of Digital Payments

Total 100 100% The use of UPI, debit/credit cards, and digital wallets

Source: primary data

Table 5.2: Factors Influencing Online Shopping

Factor No of Percentag | Cumulativ

Responden e e

t percentage

Convenience 28 28% 28%
Price/Discount | 32 32% 60%
Variety 22 22% 82%
Reviews/Ratin | 18 18% 100%
gs
Total 100 100%

Source: primary data

Table 5.3: Preferred Payment Method

Payment No of Percentage | Cumulative
method Respondent percentage
UPI 45 45% 45%

Cash on | 20 20% 65%
Delivery

Debit/Credit | 22 22% 87%

Card

Wallets 13 13% 100%

Total 100 100%

Source: primary data

6. Impact Of E-Commerce On Buying Habits
6.1 Convenience and Time Efficiency

E-commerce allows consumers to shop anytime and

from anywhere, reducing the need for physical store

Visits.

6.2 Price Comparison and Discounts

Consumers can compare prices across platforms and

benefit from discounts, leading to increased price

sensitivity.

6.3 Increased Product Awareness

Online

platforms

provide

detailed

product

descriptions, reviews, and ratings, helping consumers
make informed decisions.

has increased significantly among consumers.

6.6 Lifestyle Changes

Busy lifestyles and technological familiarity,
especially among youth, have encouraged online
shopping.

7. Positive Impact of E-Commerce
e Wide variety of products
e Competitive pricing
e Time-saving
e Easy comparison of alternatives
e Availability of customer reviews

8. Negative Impact of E-Commerce
e Lack of physical inspection of products
e Risk of fraud or poor-quality goods
e Delivery delays
e Reduced interaction with local retailers
e Over-dependence on digital platforms

9. Impact on Local Retail Market in Aurangabad
has
traditional stores, affecting small retailers.

E-commerce reduced footfall in
However, some businesses are adapting by
adopting online selling and hybrid business
models.

10. Factors Influencing Online Buying Behavior
e Internet availability
e Smartphone usage
e Trust and security
e Payment convenience
e Delivery services
e Discounts and promotional offers

11. Findings
e Consumers prefer online shopping due to
convenience and lower prices
e Young consumers are the primary users of e-
commerce
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Digital payment adoption has increased
significantly

Online reviews strongly influence purchase
decisions
Traditional
competition

retail stores face increasing

12. Suggestions

Local retailers should adopt online platforms
to remain competitive

E-commerce companies should improve
product quality and delivery reliability
Awareness programs can help build
consumer trust in online transactions

13. Conclusion

E

-commerce has brought a significant shift in

the buying habits of consumers in Aurangabad.

Buyers have become more informed, price-sensitive,
and convenience-oriented. While e-commerce offers

numerous benefits, it also presents challenges for
traditional retail businesses. A balanced approach

integrating both online and offline channels can

ensure sustainable growth.
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